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Summary of Programme 
The undergraduate programme in Economics with Journalism, one of very few to be offered by an 
English university in these two key areas, gives students of Economics the vocational training necessary 
to undertake fascinating and rewarding careers in Journalism. 

During the course of the programme, students are able to apply their developing theoretical and IT skills 
to the exploration of modern media practices; small group, Oxbridge-style tutorials offer opportunities for 
rigorous discussion and debate in a familiar, informal and stimulating environment. The extremely 
international nature of the student body, and the uniquely personalised teaching conditions which 
Buckingham favours, offer once-in-a-lifetime opportunities to explore new ideas and to develop individual 
writing skills, always within the framework of a wide-ranging syllabus, including courses in Broadcast 
Journalism, Money, Banking and Financial Markets, Press Journalism, Online Media and TV Journalism. 
A programme of Visiting Fellowships at the University of Buckingham, generously funded by the Wincott 
Foundation, attracts practising business and financial journalists who will give students on the Economics 
with Journalism courses the benefit of their experience in a series of lectures and seminars / workshops. 
In addition, the guaranteed external work placement, an innovative and integral part of the course, 
provides unique opportunities for students to experience the real world of business journalism as well as 
allowing them to interview potential employers. 

Educational Aims of the Programme 



 
 

 
 
 
 

Programme Outcomes 

The Economics Major aims to give students a good foundation in economic theory and its applications to 
real world situations. The programme combines this with a vocationally-orientated Minor, with a view to 
enabling students’ knowledge base in economics to underwrite their professional development, by 
familiarising them with a range of key journalistic principles and writing practices, and providing key IT 
skills. 
 
Economics specific 
• Provide a coherent core of micro-economic and macro-economic principles, embracing both theory 

and (historical / contemporary) policy 
• Give instruction in relevant quantitative methods and computational techniques. 
• Instil knowledge and appreciation of economic data, both quantitative and qualitative. 
 
Business Journalism specific 
• Introduce students to the technology, styles, and issues of the contemporary media 
• Teach up-to-the minute writing and software skills for those wishing to work as a business journalist 

in some area of the media industries (print, broadcast, online) 
• Provide high-level conceptual understanding of media practice, and ongoing instruction in media law 

relevant to business/financial journalism, and the different writing platforms 
 

Economics with Business Journalism 
• enable students to consider how questions of political economy, commercial interest, ideology, 

representation and group/individual identity affect not just the media but their own major discipline 
• create opportunities for cross-fertilization between the study of economics as a globally-important 

discipline and the practice of writing analytically about business and financial affairs 
• provide awareness of how written analysis variously carries, mediates, and creates message in a 

journalistic context, and how to apply this reflexively in both critical writing and reporting/reportage 
• the ability to read, write, and speak the language of effective and thorough communication. 
• opportunities for rigorous discussion and debate, encouraged in a tutorial environment 
• competencies directly relating to employability:  

- high-order conceptual, literacy, and communication skills 
- intellectual skills of analysis, synthesis, and evaluation 
- guaranteed External Work Placement experience 

excellent IT skills 



 
 

Knowledge and understanding of: 
 
To enable students to obtain knowledge 
and understanding of economics as defined 
above 
1. Knowledge of how economies work and 

the factors that impinge on them 
 
2. Knowledge of relevant mathematical and 

statistical techniques.  
3. Understanding of analytical methods, 

both theory- and model-based.  
 
4. Ability to apply core economic theory 

and economic reasoning to applied 
topics. 

5. Knowledge of the main structure of 
national and international media 
organisations, and understanding of their 
dynamism 

6. Basic knowledge of UK media law and 
understanding of the principles which 
underwrite legislation in other countries; 
historically-informed knowledge of 
development of media codes of ethics 

7. Practical knowledge of industry-
recommended software for DTP, online 
publishing, broadcast and photo-
journalism 

 

→ 
 
 

Teaching/Learning Strategy 
Explain the teaching and learning methods and strategies used 
to help students achieve each part of the knowledge and 
understanding 
 
1. Core syllabus and 2nd-year options 

covering/testing economic theory, policy, 
practice and historical contexts 

2. Core syllabus covering/testing quantitative 
methods 

3. Tutorial system allows analytical methods to be 
demonstrated, discussed and assimilated 

4. 2nd-year options require application of core 
theory to a range of topics 

 
5. Core syllabus covering/testing media 

infrastructures and their political significance 
 
6. Regular instruction in media law, ethics, and 

conceptual study of the media; teaching 
coordinated and delivered by experienced 
working journalists and teachers 

 
7. Practical instruction in use of ICT and industry-

standard software; analysis of generic graphic 
design issues; 2nd- year courses each 
dedicated to the writing and project-
management skills required in the main media 
environments 

 



 
 

 
 
 
 

 
 
 

→ 
 

Assessment Strategy: 
Explain the strategies used to assess the achievement of each 
part of the knowledge and understanding  
 
Economics 
Most courses are assessed mainly by a written 
three-hour examination. A student's performance in 
course work plays a part in the assessment 
process, however, in many subjects. The 'normal' 
(though not invariable) situation is for coursework 
to comprise 20 per cent of the final mark and 
examination performance 80 per cent. The nature 
of the coursework varies. Sometimes it is a number 
of short essays and sometimes a more extended 
piece of work. There is also provision for one 
course in a student's programme to be assessed 
entirely by thesis if the relevant member of staff 
agrees to act as a supervisor. 
 
Business Journalism 
Courses with a combination of skills-based content 
and conceptual study (e.g. Introduction to 
Multimedia, Press Journalism) are assessed by 
means of a portfolio of individual project work, a 
logbook for recording practical sessions, 
observations, and reflecting on learning, a practical 
test and a written examination. The more 
conceptual courses (e.g. Principles of Media 
Practice, Media Studies) are assessed by means of 
written term-time assignments (coursework; 50% of 
grade) involving 2 or 3 items, and a 2 or 3 hour 
closed-book examination (50% of grade). Courses 
involving a significant amount of skills-based 
learning and practical work (e.g. Online Media, 
Broadcast Journalism) are assessed by means of a 
portfolio of coursework and a major practical 
project. Work Placement (Media) option is 
assessed by means of the Placement Provider’s 
report, a Personal Logbook, and a major Report 
Essay with predetermined parameters for research, 
reflection, and analysis. 
 



 
 

Cognitive (thinking) skills: 
 
1. Ability to discuss and analyse 

government policy and to assess the 
performance of the UK and other 
economies 

2. Ability to relate differences in economic 
policy recommendations to differences 
in the theoretical and empirical features 
of the economic analysis, which 
underlie such recommendations 

3. Ability to enable manipulation, treatment 
and interpretation of relevant statistical 
data 

4. Intellectual analysis of media 
messaging and representation 

5. Ability to draw upon and synthesise 
ideas from different disciplines 

6. Ability to be creative and self-reflexive in 
carrying out project work in different 
media 

 

 
 

→ 
 
 

Teaching/Learning Strategy: 
Explain the teaching and learning methods and strategies used 
to help students achieve each part of the cognitive skills 
 
1. 2nd-year syllabus covering performance of 

different economies & developing subject-
specific skills of abstraction, analysis, induction, 
and deduction 

2. Problem-based learning adopted/encouraged in 
courses relating to economic policy analysis 

3. Emphasis on practical applications of 
techniques for analysing and interpreting 
statistical data 

4. Minor programme syllabus is delivered through 
analytical lectures, inter-active seminars with an 
emphasis on discussing messaging and 
practical semiotics 

5. Project work designed to allow students to 
choose agendas which complement their major 
discipline 

6. Use of log-books to encourage self-reflexive 
practice 

 



 
 

  
 

→ 
 
 

Assessment Strategy: 
Explain the strategies used to assess the achievement of each 
part of the cognitive skills  
 
Economics 
Most courses are assessed mainly by a written 
three-hour examination. A student's performance in 
course work plays a part in the assessment 
process, however, in many subjects. The 'normal' 
(though not invariable) situation is for coursework 
to comprise 20 per cent of the final mark and 
examination performance 80 per cent. The nature 
of the coursework varies. Sometimes it is a number 
of short essays and sometimes a more extended 
piece of work. There is also provision for one 
course in a student's programme to be assessed 
entirely by thesis if the relevant member of staff 
agrees to act as a supervisor. 
 
Business Journalism 
Courses with a combination of skills-based content 
and conceptual study (e.g. Introduction to 
Multimedia, Press Journalism) are assessed by 
means of a portfolio of individual project work, a 
logbook for recording practical sessions, 
observations, and reflecting on learning, a practical 
test and a written examination. The more 
conceptual courses (e.g. Principles of Media 
Practice, Media Studies) are assessed by means of 
written term-time assignments (coursework; 50% of 
grade) involving 2 or 3 items, and a 2 or 3 hour 
closed-book examination (50% of grade). Courses 
involving a significant amount of skills-based 
learning and practical work (e.g. Online Media, 
Broadcast Journalism) are assessed by means of a 
portfolio of coursework and a major practical 
project. Work Placement (Media) option is 
assessed by means of the Placement Provider’s 
report, a Personal Logbook, and a major Report 
Essay with predetermined parameters for research, 
reflection, and analysis. 
 



 
 

Practical/Transferable skills (able to): 
 
1. Strategic thinking 
2. Application of concepts of opportunity 

cost and incentives to specific problems 
3. Ability to discuss media concepts at an 

advanced level 
4. Advanced communication skills 
5. Ability to adapt to different media 

platforms 
6. Ability to allow for expectations and 

surprises in economic decision-making 
7. Formal manipulative and presentation 

skills required to deal with statistical 
data 

8. Direct experience of how a media 
organisation communicates economic 
analysis 

9. Ability to produce work demonstrating 
professional-level manipulation of the 
written word, sound, and image 

10. Ability to plan and manage time 
effectively, individually and as part of a 
team 

11. High level IT skills 
12. Ability to write for different platforms and 

brands 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

→ 
 

Teaching/Learning Strategy: 
Explain the teaching and learning methods and strategies used 
to help students achieve each part of the practical/transferable 
skills 
 
1. Emphasis on the role of opportunities, 

strategies, outcomes, information and 
motivation in the analysis of strategic actions 

2. Examination of trade-offs in economic policy 
decisions; encouraging recognition and 
evaluation of how rules impact on incentives 

3. Inviting students to debate ongoing media 
approaches to news in tutorials and seminars 

4. Making students communicate their ideas 
formally (during simulated live broadcast) and 
informally (during simulated newspaper work) 

5. 2nd-year courses simulate four different media 
environments; External Placement option gives 
direct experience of at least one 

6. Exposure to these issues to enhance potential 
effectiveness as decision-makers 

7. Seminar and tutorial system encourages 
candidate’s interpretative and presentational 
skills 

8. External Work Placement option guarantees to 
give candidates work experience of business 
journalism 

9. Students required to submit portfolios of DTP, 
print, broadcast and online work 

10. Setting frequent deadlines to encourage fluency 
and discipline 

11. All students take a beginner’s course in ICT, 
and are required to use PCs throughout the 
minor programme, for research, and creating 
and submitting work  

12. Students required to interact with actual and 
up-to-date examples of brands and formats, 
and practise writing in each genre 

 



 
 

 
 
 

 
 

→ 
 
 

Assessment Strategy: 
Explain the strategies used to assess the achievement of each 
part of the practical/transferable skills 
 
Economics 
Most courses are assessed mainly by a written 
three-hour examination. A student's performance in 
course work plays a part in the assessment 
process, however, in many subjects. The 'normal' 
(though not invariable) situation is for coursework 
to comprise 20 per cent of the final mark and 
examination performance 80 per cent. The nature 
of the coursework varies. Sometimes it is a number 
of short essays and sometimes a more extended 
piece of work. There is also provision for one 
course in a student's programme to be assessed 
entirely by thesis if the relevant member of staff 
agrees to act as a supervisor. 
 
Business Journalism 
Courses with a combination of skills-based content 
and conceptual study (e.g. Introduction to 
Multimedia, Press Journalism) are assessed by 
means of a portfolio of individual project work, a 
logbook for recording practical sessions, 
observations, and reflecting on learning, a practical 
test and a written examination. The more 
conceptual courses (e.g. Principles of Media 
Practice, Media Studies) are assessed by means of 
written term-time assignments (coursework; 50% of 
grade) involving 2 or 3 items, and a 2 or 3 hour 
closed-book examination (50% of grade). Courses 
involving a significant amount of skills-based 
learning and practical work (e.g. Online Media, 
Broadcast Journalism) are assessed by means of a 
portfolio of coursework and a major practical 
project. Work Placement (Media) option is 
assessed by means of the Placement Provider’s 
report, a Personal Logbook, and a major Report 
Essay with predetermined parameters for research, 
reflection, and analysis. 
 

External Reference Points 
The following reference points were used in designing the programme 

 
• Framework for Higher Education Qualifications 

(http://www.qaa.ac.uk/Publications/InformationAndGuidance/Pages/quality-code-A1.aspx); 
• Relevant Subject Benchmark Statement(s) 

(http://www.qaa.ac.uk/Publications/InformationAndGuidance/Pages/quality-code-A2.aspx);  
• Other (list) 
 
Programme Director(s) 
Name(s): 
 

Dr Ali Kabiri 

Date approved by School 
Learning and Teaching 
Committee 

N/A 

http://www.qaa.ac.uk/Publications/InformationAndGuidance/Pages/quality-code-A1.aspx
http://www.qaa.ac.uk/Publications/InformationAndGuidance/Pages/quality-code-A2.aspx


 
 

Date approved by School 
Board of Study 

July 2013 

Date approved by University 
Learning and Teaching 
Committee 

August 2013 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

ECONOMICS WITH JOURNALISM [BSc (Econ)]  
January Entry  
All modules are 15 units. 
 

 
 COMBINED HONOURS  

 
 MAJOR MINOR 

Term YEAR ONE 

1 
Winter 

Principles of Microeconomics 
[4] 

Quantitative Methods 1 
[4] Introduction to Reporting [4] 

2 
Spring 

Principles of 
Macroeconomics [4] 

Quantitative Methods 2 
[5] Videocraft [4] 

 THE PRELIMINARY EXAMINATION 
3 

Summer Microeconomic Theory [5] Macroeconomic Theory 
[5] Media Studies [5] 

 4 
Autumn Microeconomic Policy [5] Macroeconomic Policy 

[5] 
Principles of Media Practice 
[5] 

 
 THE PART 1 EXAMINATION 

 
 YEAR TWO 

5 
Winter 

TWO of: * 
History of Economic Thought [6] 

Industrial Organisation and Strategy [6] 

Regulation and Privatisation [6] 

Advanced Story Technique [6] 

6 
Spring 

TWO of: * 
Issues in Developing Economies and the MENA Region 
[6] 
The Economics of the Labour Market [6] 
Public Sector Economics [6] 
Welfare Economics [5] 

From Data to Story [6] 

 THE PART 2 STAGE 1 EXAMINATION 

7 

Summer 

TWO of: * 
Econometrics [5] 
International Economics [6] 
Legal Economics 1 [6] 
Mathematics for Economists [5] 
Money, Banking and Financial Markets [6] 

Radio Journalism [6] 

8 
Autumn 

TWO of: * 
Legal Economics 2 [6] 
Statistics for Business and Economics [6]  
The Economics of Europe [5] 
Behavioural Economics [6] 

Current Affairs TV [6] 

 
 THE PART 2 STAGE 2 EXAMINATION 

 
* Language and Free Choice Subjects 
Students following the degree programme in Economics with Journalism may take Free Choice modules, including a second language, to a total 
of 30 units.  For the list of modules available see Free Choice Section. 

 
NOTE:  A dissertation on an approved topic may be substituted for a written examination in ONE Part 2 elective with the approval of the lecturer 
concerned and the Head of Department. 



 
 

ECONOMICS WITH JOURNALISM [BSc (Econ)]  
September Entry - 9 Terms 
All modules are 15 units. 
 

 
 COMBINED HONOURS 

 
 MAJOR MINOR 

Term YEAR ONE 
1 

Autumn Principles of Macroeconomics [4] Quantitative Methods 1 [4] 

 THE PRELIMINARY EXAMINATION 1 

2 
Winter Principles of Microeconomics [4] Introduction to Reporting [4] 

3 
Spring Quantitative Methods 2 [5] Videocraft [4] 

 
 THE PRELIMINARY EXAMINATION 2 

4 
Summer 

Microeconomic Theory 
[5] 

Macroeconomic Theory 
[5] Media Studies [5] 

 
 YEAR TWO 

5 
Autumn 

Microeconomic Policy 
[5] Macroeconomic Policy [5] Principles of Media Practice [5] 

 
 THE PART 1 EXAMINATION 

6 
Winter 

TWO of: * 

History of Economic Thought [6] 

Industrial Organisation and Strategy [6] 

Regulation and Privatisation [6] 

Advanced Story Technique [6] 

7 
Spring 

ONE of: * 
Issues in Developing Economies and the MENA 
Region [6] 
The Economics of the Labour Market [6] 
Public Sector Economics [6] 
Welfare Economics [5] 

From Data to Story [6] 

 
 THE PART 2 STAGE 1 EXAMINATION 

8 
Summer 

TWO of: * 
Econometrics [5] 
International Economics [6] 
Legal Economics 1 [6] 
Money, Banking and Financial Markets [6] 
Mathematics for Economists [5] 

Radio Journalism [6] 
 

9 
Autumn 

TWO of: * 
Legal Economics 2 [6] 
Statistics for Business and Economics [6] 
The Economics of Europe [5] 
Behavioural Economics [6] 

Current Affairs TV [6] 

 
 THE PART 2 STAGE 2 EXAMINATION 

 
* Language and Free Choice Subjects 
Students following the degree programme in Economics with Journalism may take Free Choice modules, including a language, to a total of 30 
units.  For the list of modules available see Free Choice Section.NOTE:  A dissertation on an approved topic may be substituted for a written 
examination ONE Part 2 elective with the approval of the lecturer concerned and the Head of Department.  
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