
  

 

PROGRAMME SPECIFICATION 
FOR TAUGHT PROGRAMMES AT ALL LEVELS 

 

 

Name of Programme: Master of Research 
Final award (BSc, MA etc): MRes 
Awarding 
institution/body: 

University of 
Buckingham 

Teaching institution: University of Buckingham 

School of Study: Buckingham Business 
School 

Parent Department: BLEU 

Length of the 
programme: 

2 Years Method of study: Part-time 

 

Framework for 
Higher Education 
Qualifications 
(FHEQ) Level 

Level 7 Relevant subject 
benchmark statement 
(SBS) 

 

Professional body 
accreditation: 
Criteria for 
admission to the 
programme: 

 
 
 
 
 
 
 
 
 
UCAS Code 

 

 
 
Applicants should 
normally have a 
Masters degree in a 
relevant subject, from a 
recognised institution, 
together with a 
minimum of five years' 
managerial experience. 
 
All prospective students 
will be interviewed. 

   N/A

 

 
 
Cohort(s) to which this 
programme 
specification is 
applicable: 

 

 
 
Sept 2015 onwards 

 

Summary of Programme 
 

The Master of Research (MSc in Bus Res) is a unique part-time degree designed to enhance executive 
and professional practice. The programme is designed for people who have achieved, or expect to 
achieve, senior organisational positions and/or who wish to enhance their executive and professional 
skills. The aims of the programme will be achieved through the application of sound theory and rigorous 
research into real and complex issues in contemporary business and management within the elected 
specialist fields of Operational Excellence, Accounting and Finance or Business Administration. 

The purpose of the programme is to provide an opportunity for business and management professionals 
to understand their own business context more critically and to find solutions to key challenges in their 
working environment by applying rigorous research principles. 

Through a series of nine residential workshops, the MSc in Bus Res program provides students with 
fundamental knowledge about the science of management with a special focus on research methods, 
including quantitative and qualitative methods, which are designed around the chosen specialisms. This 
will provide the student with a solid research platform from which they can progress to a Professional 
Doctorate or PhD, if required. 

Employers will benefit from supporting students on the programme by building knowledge for competitive 
advantage and developing and retaining key talent. 



  

Educational Aims of the Programme 
 

Buckingham Business School’s Master of Business Research aims to develop business and 
management professionals’ ability to integrate rigorous academic/critical analysis with practical relevance 
and application. The intention is to enable them to become more effective evidence-based practitioners 
and to contribute to the development of their profession through the furtherance of knowledge. In so 
doing, it seeks to improve the quality of their profession in the area of operational excellence, 
management, accounting and finance. 
The overall educational aims of the programme are to: 
 Develop the students’ proficiency in research, methodological and analytical skills 
 Promote critical thinking and the ability to deal with complex, interdisciplinary facets of organizations 
 Foster professional development skills, such as Lean, leadership, management, accounting and 

finance 
 Provide the highest level of management education 

 
In addition, the MSc in Bus Res aims to have an impact on organizational performance through both the 
enhancement of the students’ performance and the impact of the research they undertake 

 
 
 

Programme Outcomes 
Knowledge and understanding of: 
1. Research methods for business 

students 
a. Demonstrate a detailed and 

critical understanding of  
applicable techniques for research 
and advanced academic enquiry 
or professional practice in the field 
of management and 
organizational studies 

b. Create and interpret new 
management knowledge through 
original research or other 
advanced scholarship of the 
requisite standard to extend the 
frontier of business and 
management studies, or the area 
of professional practice, and merit 
publication 

c. Evaluate the issues governing 
good research practice and 
ethical behaviour 

 
2. Mastery of an appropriate body of 

knowledge 
a. Demonstrate a comprehensive 

understanding of recent 
professional developments, 
current theoretical frameworks 
and approaches which have direct 
relevance to their own 
professional context 

b. Make informed judgments on 
complex issues 

c. Combine different approaches to 
a topic and synthesise them 
coherently 

→
Teaching/Learning Strategy 
Taught courses will take place in the first and 
second year of the programme.  Each student will 
have a Programme Director of Studies and a 1st 

and 2nd supervisor with the possibility of an 
additional practice-based advisor. 
1. In line with the standard research pedagogy, 
students will receive: in-depth training through nine 
2.5-day residential interactive seminars and 
workshops and follow-up assessments with 
feedback. This will enable students to develop their 
research skills and be assessed on their 
competence in these various elements of research 
pedagogy. 
2. Students will be required to undertake self- 
directed reading and research based on their broad 
research topic in order to build up an understanding 
of literature, methods, academic writing etc.; 
3. Students will be required to maintain regular 
contact (i.e. through mentoring and coaching) with 
supervisors in specialist supervisory teams. This 
level of support will ensure the students’ work is 
monitored and meets the requisite standards. 

→

Assessment Strategy: 
The key assessment output is a 30,000-word research 
thesis and/or portfolio of published papers to a requisite 
standard (e.g. 3 papers in 2* or above peer-reviewed 
academic journals). 
Several modules include peer-reviewed presentations. 
All modules are designed to support students in 
developing their ability to articulate and defend their 
research. 
Each module will provide specific formative assessment 
opportunities (see assessment details below). As the 
modules will be delivered by teaching teams in small 
groups, it is possible to provide an enhanced feedback 



  

 

d.  Contribute to the development of 
new techniques, ideas or 
approaches in a chosen field. 

  process on formative work, analogous to the peer review 
process for conferences and journals. The programme 
builds the thesis throughout the taught modules as 
follows: 
Module 1. Detailed doctoral research project proposal. 
Module 2. A 5-8,000 words outline introductory paper 
summarising the theoretical and contemporary thinking 
in the appropriate specialism 
Module 3. A paper of 10 - 12,000 words that includes a 
critical literature review of the extant knowledge in the 
context of the research and a taxonomic study of 
knowledge in the research field. 
Module 4. A paper of 8 -10,000 words that clearly sets 
out and defends the chosen methodological position, as 
well as similarly setting out and defending the proposed 
methods and time scale for data collection. 

Cognitive (thinking) skills: 
1. Ability to use relevant quantitative 

and qualitative tools for data 
analysis in business and 
management and studies 

2. Critically evaluate evidence, 
3. Challenge existing management 

practices 
4. Make informed judgements on 

complex issues in the business and 
management studies field, often in 
the absence of complete data 

→

Teaching/Learning Strategy: 
 
1. Workshops 
2. Seminars 
3. Study groups 
4. Remote mentoring and support 

→

Assessment Strategy: 
 
1. Peer-reviewed presentations 
2. Written chapters 
3. Preparation of  publishable papers for  2* and 

above peer-reviewed journal articles 
4. Peer-reviewed conference papers 

Practical/Transferable skills (able to): 
1. Utilise a research-based approach to 

solving problems, 
2. Adopt a systematic approach to 

collecting and analysing data, 
3. Offer an independent and open mind for 

the analysis and interpretation of 
evidence within business and 
management studies 

4. Effectively communicate complex 
managerial and organizational ideas 
and arguments, using a range of media 
to both specialist and non-specialist 
audiences. 

5. Develop organizationally-relevant skills, 
such as project management 

→

Teaching/Learning Strategy: 
 
1. Workshops 
2. Seminars 
3. Study groups 
4. Remote mentoring and support 

→

Assessment Strategy: 
 
1. Time  management  and  achievable  research 

plans 
2. Clarity of communication in presentations and 

conferences 
3. Peer-reviewed presentations,  discussions and 

debates 

External Reference Points 
The following reference points were used in designing the programme 

 
 Framework for Higher Education Qualifications 

(http://www.qaa.ac.uk/Publications/InformationAndGuidance/Pages/quality-code-A1.aspx); 
 Relevant Subject Benchmark Statement(s) 

(http://www.qaa.ac.uk/Publications/InformationAndGuidance/Pages/quality-code-A2.aspx); 
 Other (list) 

Please note: This specification provides a concise summary of the main features of the programme and 
the learning outcomes that a typical student might reasonably be expected to achieve and demonstrate if



  

 

he/she takes full advantage of the learning opportunities that are provided.  More detailed information on 
the learning outcomes, content and teaching, learning and assessment methods of each course 
unit/module can be found in the departmental or programme handbook. The accuracy of the information 
contained in this document is reviewed annually by the University of Buckingham and may be checked 
by the Quality Assurance Agency. 
Programme Director(s) Name(s): 
Date approved by School Learning and Teaching Committee April 2015 
Date approved by School Board of Study 
Date approved by University Learning and Teaching Committee 

 

PROGRAMME STRUCTURE 
 

Two-year taught programme, equivalent to 180 credits at Level 7: 
Module 1 - Designing professional research (20 credits); 
Module 2 - Theories and Contemporary Thought in either: 

Operational Excellence (40 credits), or;  
Accounting and Finance (40 credits) 

Module 3 - Engaging with the relevant body of knowledge (60 credits); 
Module 4 - Methodological Framework (60 credits); 

 
All modules will be delivered through 9 x 2.5 day taught residential workshops. 

 

 
Date Assessment Programme 

1st September 2015 Programme launch and 
induction 

Induction September 2015 – January 2016 

18th January 2016   Workshop 1 – 21st -23rd January 2016 
31st January 2016 Assessment 1 Draft Proposal 

submitted 
Workshop 2 – 31st Jan – 2nd Feb 2016 

16th June 2016   Workshop 3 – 16th-18th June 2016 

3rd November 2016 Assessment 2 Introductory 
paper submitted

Workshop 4 – 3rd-5th November 2016 

2nd February 2017   Workshop 5 – 2nd – 4th February 2017 

6th April 2017   Workshop 6 – 6th-8th April 2017 

4th May 2017 Assessment 3 Literature 
Review submitted

Workshop 7 – 4th-6th May 2017 

6th July 2017   Workshop 8 – 6th-8th July 2017 

28th Sept 2017   Workshop 9 – 28th-30th Sept 2017 

5th Nov 2017 Assessment 4 Research 
Methods submitted 

Presentation and submission of full research 
proposal 5th Nov 2017 

Jan 2018   Exam Board decision 
 


